 [image: image1.jpg]Search

INSTITUTE





FOR IMMEDIATE RELEASE

Contact: Kaija Shaffer
612-692-5555

Cell: 612-802-9667

kaijas@search-institute.org 
TARGET AND SEARCH INSTITUTE PARTNER 
TO CURB SUMMER BRAIN DRAIN
Powerful Tips for Parents Help Kids Continue to Learn throughout the Summer 
(MINNEAPOLIS, MN- May 18, 2010) – As part of its commitment to education, Target® recently launched a new social-media campaign based on the research of Minneapolis-based Search Institute®. As part of the campaign, new tips will be posted on the Target Facebook page each week from now until mid July The tips are designed to help parents and caring adults encourage kids to keep learning and creating throughout the summer. 
The Target Summer Learning Tips are based on Search Institute’s positive youth development, resiliency, and prevention research. This research led to development of a framework entitled Developmental Assets which comprise 40 commonsense, positive experiences and qualities that influence the choices young people make and help them become caring, responsible adults.
Studies of more than 2.2 million young people consistently show that the more “Development Assets” young people have, the less likely they are to engage in a wide range of high-risk behaviors, and the more likely they are to thrive. These Development Assets apply to all young people, regardless of their gender, economic status, family, or race/ethnicity.  “Search Institute is proud to partner with Target on the Facebook Summer Learning Series,” said Peter Benson, President and CEO of Search Institute. “We hope this campaign helps parents make the most of the summer and helps their kids be better prepared for school in the fall.” 
According to the National Summer Learning Association, all students experience learning losses when they don’t engage in educational activities over the summer.
· Students typically score lower on standardized tests at the end of summer vacation than they do at the beginning of the summer.

· Most students lose almost three months of grade level equivalency in mathematical computation skills over the summer months.

· Low-income students also lose more than two months in reading achievement.
“We’re excited to partner with Search Institute as part of our ongoing commitment to education,” said Laysha Ward, president, community relations, Target.  “We hope that this fun and educational Facebook application inspires parents and caring adults to nurture their child’s love of learning.”

The Target Summer Learning Tips and Search Institute Facebook campaign will offer weekly updates and tips to engage children ages 3-13. Join Search Institute and Target on a summer adventure filled with creativity, adventure, and learning by visiting www.facebook.com/target and www.facebook.com/SearchInstitute. 

About Target

Minneapolis-based Target Corporation (NYSE:TGT) serves guests at 1,740 stores in 49 states nationwide and at Target.com. Target is committed to providing a fun and convenient shopping experience with access to unique and highly differentiated products at affordable prices. Since 1946, the corporation has given 5 percent of its income through community grants and programs like Take Charge of Education. Today, that giving equals more than $3 million a week.
About Search Institute
Search Institute® is the leading innovator in discovering what children and adolescents need to become caring, healthy, and responsible adults. The institute conducts research, communicates new knowledge, and brings together community, state, and national leaders. At the heart of the institute's work is the framework of the 40 Developmental Assets®, which are positive experiences and personal qualities that all young people need to succeed. Search Institute is an independent, nonprofit, nonsectarian organization whose mission is to provide leadership, knowledge, and resources to promote healthy children, youth, and communities. In 2010, Search Institute launched ParentFurther.com, an online parenting community offering everyday steps for raising successful kids. For more information or to arrange an interview, contact Kaija Shaffer at 612-692-5555 or kaijas@search-institute.org. 
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