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 Majority of U.S. Teens Do Not Have Motivation and Engagement Important to Their Futures

Search Institute “Teen Voice 2009” Study Underscores Opportunity to Help Teens Identify Their Passions, Find their Voices, and Build Relationships That Support Their Development

MINNEAPOLIS, June 11 – A new national study exploring the importance of teen motivation and engagement in civic life finds that only 7 percent of 15-year-olds in the U.S. experience a strong combination of three key factors critical to their success, according to research conducted by Search Institute. 

Expert Interview Opportunity with Search Institute Authors and Researchers:
Peter L. Benson, Ph.D., President and CEO, Search Institute

Eugene C. Roehlkepartain, Vice President, Search Institute

Michael C. Rodriguez, Ph.D., Associate Professor of Educational Psychology, Univ. of MN
The national survey of 1,817 teens – Teen Voice 2009: The Untapped Strengths of 15-Year-Olds – finds that a majority of 15-year-olds lack high levels of each of the concepts: “sparks,” “teen voice”, and “relationships and opportunities.” These three factors, when experienced at high levels and combined, provide young people the support they need to set and keep a positive course in the midst of a critical time in their lives.

The study, funded by Best Buy Children’s Foundation, was the topic of a panel discussion on Monday, June 8, at Best Buy headquarters in Richfield, MN and can be viewed online at www.search-institute.org/at15research.  Researchers, local teens, and industry leaders examined the significant challenges facing teens, how these challenges can be addressed, and ultimately how communities can support and benefit from teens’ strengths. 

For more information about Search Institute and to view the full report, log on to www.search-institute.org/at15research.

About Search Institute

Search Institute is the leading innovator in discovering what children and adolescents need to become caring, healthy, productive, and responsible adults. It applies this knowledge to motivate and equip everyone in society—youth and adults—to take part in creating a world where all young people are valued and thrive. Search Institute is an independent, nonprofit, nonsectarian organization whose mission is to provide leadership, knowledge, and resources to promote healthy children, youth, and communities. It was founded in 1958 and has been promoting positive change on behalf of young people for 50 over years. For more information, visit www.search-institute.org or call 612-695-5555.  
Best Buy believes in the power of teens, and @15 is a new platform to connect with them, give voice to their perspectives, and invest resources—to turn their ideas into action and support their efforts to lead social change. 

Teen Voice 2009: The Untapped Strengths of 15-Year-Olds was designed and analyzed by Search Institute. It is based on data collected between October 8 and November 11, 2008, by Harris Interactive through a Web-based panel study. It included a sample of 1,817 fifteen-year-olds in the United States. In addition, Harris Interactive conducted a series of online bulletin board focus groups from November 18 to November 21, 2008, with 52 teenagers recruited from those who had participated in the survey.
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